
LOGO Do’s
Use only approved logo versions and file formats.
Maintain clear space around the logo.
Ensure strong contrast with the background.
Keep the logo at a readable size.
Place the logo consistently across materials.

ASSET USAGE GUIDELINES

Guidelines to ensure consistent and correct use of
Agient brand assets across all platforms.



Don’t stretch, skew, or rotate the logo.
Don’t change logo colors.
Don’t add shadows, outlines, or effects.
Don’t place on busy or low-contrast backgrounds.
Don’t recreate or redraw the logo.

LOGO Don’ts



Social Media Assets Do’s

Your AI Execution Partner
Guidelines to ensure consistent and correct use of

Agient brand assets across all platforms.

Follow platform-safe areas and dimensions.
Use consistent brand colors and fonts.
Keep headline short and readable.
Place logo clearly with enough contrast.
Optimize for desktop and mobile views.



Social Media Assets Don’ts
Don’t overcrowd with too much text.
Don’t place key elements near edges.
Don’t use unapproved fonts or colors.
Don’t use low-resolution images.
Don’t change style across platforms.



Collateral & Stationary Do’s
Use the official layout and template.
Apply approved colors and typography.
Keep information minimal and readable.
Align elements cleanly with proper spacing.
Use high-quality print-ready files.



Collateral & Stationary Don’ts
Don’t change the layout or proportions.
Don’t add decorative graphics or patterns.
Don’t use unapproved fonts or colors.
Don’t overcrowd with excessive text.
Don’t use low-resolution assets.



Email Signature Do’s
Follow the standard signature format.
Use the approved logo size and placement.
Keep fonts consistent with brand typography.
Include only essential contact details.
Ensure links and details are accurate.



Email Signature Don’ts
Don’t add personal quotes or emojis.
Don’t include extra images or banners.
Don’t change colors or fonts.
Don’t use oversized logos.
Don’t include unnecessary social links.



Background Pattern Do’s
Use brand-approved colors or gradients.
Choose clean, minimal visuals.
Ensure sufficient contrast for text and logos.
Use high-resolution imagery.
Keep visuals consistent with brand style.



Background Don’ts
Don’t use busy or distracting images.
Don’t apply heavy filters or effects.
Don’t use off-brand colors.
Don’t reduce text readability.
Don’t mix conflicting visual styles.



Letterhead Do’s
Use the official letterhead template.
Maintain proper margins and spacing.
Apply approved typography and colors.
Keep layout clean and professional.
Use high-resolution logo and assets.



Letterhead Don’ts
Don’t alter header or footer placement.
Don’t move or resize the logo.
Don’t use decorative backgrounds.
Don’t introduce unapproved colors.
Don’t overcrowd the page with graphics.



Clearly define the project scope, objectives, and
deliverables.
Specify roles, responsibilities, timelines, and milestones.
Align expectations with measurable success criteria.
Document assumptions, dependencies, and constraints.
Get formal approval and sign-off before project kickoff.

SOW Do’s



Don’t leave scope vague or open to interpretation.
Don’t proceed without agreed timelines and deliverables.
Don’t assume requirements without client validation.
Don’t allow scope changes without documented change
requests.
Don’t start work without formal authorization

SOW Don’ts



Keep the message clear, concise, and benefit-focused.
Use strong headings and simple visuals for quick
scanning.
Highlight key value propositions and outcomes.
Maintain brand colors, fonts, and layout consistency.
Include a clear call to action or contact details.

One Pager Do’s



Don’t overload the page with too much text or data.
Don’t use small fonts that reduce readability.
Don’t include unnecessary details or technical jargon.
Don’t mix unapproved styles, colors, or fonts.
Don’t forget to proofread for clarity and accuracy.

One Pager Don’ts



Clearly state objectives, scope, and expected outcomes.
Tailor the proposal to the client’s needs and goals.
Present a structured flow with clear sections and
headings.
Use approved brand visuals, colors, and typography.
Include timelines, deliverables, and next steps.

Proposal Do’s



Don’t use generic, one-size-fits-all content.
Don’t overload with unnecessary technical jargon.
Don’t leave scope, pricing, or responsibilities unclear.
Don’t include unverified claims or vague promises.
Don’t submit without proofreading and internal review.

Proposal Don’ts



Keep slides clear, focused consistent with the brand.
Use concise bullet points and strong headlines
for easy scanning.
Support key messages with simple visuals or diagrams.
Maintain readable font sizes and high-contrast layouts.
End with a clear takeaway or call to action.

Presentation Do’s



Avoid long text or crowded slides.
Don’t use unapproved colors, fonts, or layouts.
Don’t read directly from the slides.
Avoid low-quality or cluttered visuals.
Don’t skip rehearsal and timing checks.

Presentation Don’ts



Use approved brand or neutral backgrounds
Keep backgrounds professional and non-distracting
Ensure strong contrast for clear on-camera visibility
Use high-quality, properly sized images
Keep branding subtle and on-brand

Zoom Background Do’s



Avoid busy or overly bright backgrounds.
Don’t use personal or unprofessional images.
Don’t stretch or distort brand backgrounds.
Avoid placing logos or text behind your face.
Don’t use other background images of different spaces.

Zoom Background Don’ts



Review the offer carefully before signing.
Sign and return the offer letter on time.
Ask questions if any details are unclear.
Keep a copy of the signed offer.
Maintain confidentiality of the offer details.

Offer Letter Do’s



Do not share the offer with unauthorized individuals.
Do not modify the offer letter without approval.
Do not delay your response beyond the deadline.
Do not assume terms not written in the offer.
Do not sign without fully understanding the terms.

Offer Letter Don’ts



Use Bricolage Grotesque for strong, impactful headlines
Use Cash Sans for clean and readable body text
Maintain a clear hierarchy between headings and body
Keep spacing consistent (line height, letter spacing)
Use proper alignment (left-aligned preferred for
readability)
Ensure high contrast between text and background

Typography Do’s



Do not use ALL CAPS for long paragraphs (reduces
readability)
Do not apply random font weights without hierarchy
purpose
Do not use inconsistent line spacing across sections
Don’t use different fonts

Typography  Don’ts



Use black and white as the primary foundation
Apply blue strategically for emphasis and actions
Use gray for supporting elements and hierarchy
Maintain strong contrast for accessibility and
readability
Keep color usage minimal and intentional
Follow consistent color ratios across designs

Color Branding Do’s



Do not overuse blue (reserve it for key highlights only)
Do not introduce unapproved colors
Do not use low-contrast color combinations
Do not apply gradients unless specified
Do not use overly bright or saturated tones outside the
palette
Do not create inconsistent color usage across materials

Color Branding Don’t
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